
Americas Best Value Inn held its annual conference and trade show at the Monte Carlo Resort & Casino in
Las Vegas from Monday, December 8, until Friday, December 12, 2008. Entitled “AWinning Combination,”
events spread out through the week brought together employees, members of the brand and vendors. Members
of the Lexington Collection, another Vantage Hospitality brand, also attended the conference.

On Tuesday morning, December 9, Lexington held its general session. President and CEO Steve Belmonte
welcomed everyone and proceeded to guide attendees through the brand’s highlights and objectives.

The key point on the agenda was Lexington’s new “100% Target Guest Satisfaction Program.” The purpose
of this initiative is in the name. Belmonte noted that while no one can guarantee a guest will be 100 percent
satisfied every time, Lexington’s new policy aims to make sure to rectify any problems before a guest leaves.
Broken down into three tiers of complaints with three separate log books for engineering, housekeeping and
general issues, the front desk employee takes down the guest’s concerns in front of the guest. Coupled with
a sign denoting the program containing a business card of the property manager, this process aims to show
guests how much employees care about their concerns.

Wednesdaymorning, December 10, featured an editors’panel where media experts from the industry discussed
their perspectives on trends of the trade.

Immediately following the media panel, ABVI members gathered to discuss various issues that they would
vote upon later in the conference, including online marketing, a minimummandate for non-smoking facilities,
where to hold the annual convention, and general green practices.At each yearly meeting members convene
to vote on brand standards. The membership session was held on Thursday, December 11, where these
guidelines were voted upon.

OnWednesday afternoon,ABVI held its general session to give the state of the brand. Emphasizing its motto
to “educate, no mandate,” the Vantage Hospitality partners spoke at length about different initiatives that
would help members continue their success. As President and CEO Roger Bloss put it, “you’re in business
for yourself, not by yourself.” The brand’s Vantage Academy, which launched in 2007, was designed to
educate members about various initiatives and issues that will helpABVI members run their properties more
efficiently. As a result, “our new product is getting better, and we’re keeping the brand’s perception high,”
said CFO and COO Bernie Moyle.

OnMonday andWednesday nights, poker tournaments were held to benefit the charity C.A.R.E. (Children’s
Alcohol Rehabilitation & Education).

Immediately preceding the members’ meeting and before closing with its Gala Dinner & Awards Banquet,
the Keynote and Industry Economics Panel Discussion was held on Thursday afternoon.AAHOAChairman
Ash Patel, Vice Chairman Tarun Patel and President Fred Schwartz spoke alongside other industry experts
on important topics of the day in a town hall format.
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